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ABSTRAK 

ANDREA KEYSHA ALMIRA. Pengaruh Parental Financial Socialization, 

Digital Financial Literacy, dan Penggunaan Digital Payment terhadap Perilaku 

Konsumtif Generasi Z. Dibimbing oleh IRNI RAHMAYANI JOHAN.  

 

Perkembangan teknologi digital meningkatkan penggunaan layanan 

keuangan digital di kalangan Generasi Z, yang juga berpotensi mendorong perilaku 

konsumtif. Penelitian ini bertujuan menganalisis pengaruh parental financial 

socialization, digital financial literacy, dan penggunaan digital payment terhadap 

perilaku konsumtif Generasi Z. Penelitian menggunakan desain cross-sectional 

study dengan teknik voluntary sampling yang melibatkan 300 responden Generasi 

Z berusia 14-29 tahun. Data dianalisis menggunakan SPSS 25 dan Structural 

Equation Modeling (SEM) berbasis SmartPLS. Hasil penelitian menunjukkan 

bahwa digital financial literacy berpengaruh negatif signifikan terhadap perilaku 

konsumtif, sedangkan penggunaan digital payment berpengaruh positif signifikan 

terhadap perilaku konsumtif. Selain itu, parental financial socialization 

berpengaruh positif signifikan terhadap digital financial literacy dan berpengaruh 

tidak langsung terhadap perilaku konsumtif melalui digital financial literacy. 

Temuan ini menunjukkan pentingnya peningkatan literasi keuangan digital untuk 

mendukung perilaku konsumsi yang lebih bijak pada Generasi Z. 

Kata kunci: literasi keuangan digital, penggunaan digital payment, perilaku    

konsumtif, sosialisasi keuangan orang tua. 

 

ABSTRACT 

ANDREA KEYSHA ALMIRA. The Influence of Parental Financial Socialization, 

Digital Financial Literacy, and Digital Payment Usage on Generation Z’s 

Consumptive Behavior. Supervised by IRNI RAHMAYANI JOHAN.  

 

Advances in digital technology have increased the use of digital financial 

services among Generation Z, which also has the potential to drive consumptive 

behavior. This study aims to analyze the influence of parental financial socialization, 

digital financial literacy, and digital payment usage on Generation Z’s consumptive 

behavior. The study employed a cross-sectional design with voluntary sampling, 

involving 300 Generation Z respondents aged 14-29 years. Data were analyzed 

using SPSS 25 and Structural Equation Modeling (SEM) based on SmartPLS. The 

results indicate that digital financial literacy has a significant negative effect on 

consumptive behavior, while digital payment usage has a significant positive effect 

on consumptive behavior. Additionally, parental financial socialization has a 

significant positive effect on digital financial literacy and an indirect effect on 

consumptive behavior through digital financial literacy. These findings highlight 

the importance of improving digital financial literacy to support wiser consumption 

behavior among Generation Z. 

Keywords:     consumptive behavior, digital financial literacy, digital payment usage, 

parental financial socialization. 
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