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ABSTRAK

RAYYAN REDFAN SOENGKAR. Pengaruh Marketing Mix 7P terhadap
Keputusan Pemilihan Tempat Gym di Kota Bogor. Dibimbing oleh LINDA
KARLINA SARL

Pertumbuhan pusat kebugaran di Kota Bogor memberikan banyak pilihan
bagi konsumen dalam menentukan tempat olahraga. Penelitian ini bertujuan
menganalisis pengaruh marketing mix jasa terhadap keputusan pemilihan tempat
gym di Kota Bogor. Penelitian menggunakan pendekatan kuantitatif melalui survei
terhadap pengguna layanan gym dan dianalisis dengan Structural Equation
Modeling—Partial Least Squares (SEM-PLS). Hasil penelitian menunjukkan bahwa
product, price, place, people, process, dan physical evidence berpengaruh positif
dan signifikan terhadap keputusan pemilihan tempat gym, sedangkan promotion
tidak berpengaruh signifikan. Variabel people menjadi faktor yang paling dominan,
diikuti product, price, physical evidence, place, dan process. Temuan ini
menunjukkan bahwa keputusan konsumen lebih dipengaruhi oleh kualitas layanan
yang dirasakan secara langsung dibandingkan promosi. Oleh karena itu, pengelola
gym perlu memprioritaskan peningkatan kualitas staf dan instruktur, layanan inti,
harga, fasilitas fisik, akses lokasi, serta kemudahan proses layanan.

Kata kunci: bauran pemasaran jasa, keputusan pemilihan, perilaku konsumen, pusat
kebugaran, SEM-PLS

ABSTRACT

RAYYAN REDFAN SOENGKAR. The Effect of the 7P Marketing Mix on Gym
Selection Decisions in Bogor City. Supervised by LINDA KARLINA SARI.

The growth of fitness centers in Bogor City provides consumers with
various options in choosing a place to exercise. This study aims to analyze the effect
of the service marketing mix on gym selection decisions in Bogor City. This study
used a quantitative approach through a survey of gym service users and was
analyzed using Structural Equation Modeling—Partial Least Squares (SEM-PLS).
The results show that product, price, place, people, process, and physical evidence
have a positive and significant effect on gym selection decisions, while promotion
does not have a significant effect. People is the most dominant factor, followed by
product, price, physical evidence, place, and process. These findings indicate that
consumer decisions are more influenced by the quality of services directly
experienced by consumers than by promotional activities. Therefore, gym managers
should prioritize improving the quality of staff and instructors, core services,
pricing, physical facilities, location access, and service process convenience.

Keywords: consumer behavior, fitness center, selection decision, SEM-PLS,
service marketing mix
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