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ABSTRAK

APTA RADITYA RABBANI. Pengaruh Evaluasi Atribut Merek terhadap
Perilaku Rekomendasi Ritel serta Prioritas Perbaikannya: Studi pada Brand X.
Dibimbing oleh RADEN DIKKY INDRAWAN.

Perilaku rekomendasi ritel merupakan faktor kritis dalam penetrasi pasar
produk baru, khususnya pada kategori teknologi yang belum familiar di kalangan
konsumen. Penelitian ini menganalisis pengaruh evaluasi ritel terhadap Brand X,
aki motor lithium berbasis LiFePO4, terhadap perilaku rekomendasi mereka, serta
mengidentifikasi prioritas perbaikan atribut berdasarkan kesenjangan kepentingan
dan kinerja. Data dari 64 mitra ritel di Pulau Jawa dianalisis menggunakan regresi
OLS dan IPA. Hasil menunjukkan bahwa economic utility, risk reduction, dan
Relationship & channel support positif signifikan, sedangkan ease of selling
menunjukkan koefisien negatif signifikan. Model menjelaskan 69,5% variasi
perilaku rekomendasi (R²=0,695). IPA mengidentifikasi keyakinan kualitas dan
risiko reputasi outlet sebagai atribut prioritas utama. Temuan ini mengimplikasikan
bahwa strategi penguatan rekomendasi Brand X perlu berfokus pada pengurangan
risiko, pembuktian kualitas produk, dan konsistensi dukungan channel distribusi.

Kata kunci: aftermarket otomotif, evaluasi atribut merek, importance-
performance analysis, perilaku rekomendasi, saluran distribusi

ABSTRACT

APTA RADITYA RABBANI. The Influence of Brand Attribute Evaluation
on Retailers' Recommendation Behavior and Priorities for Improvement: A Study
of Brand X. Supervised by RADEN DIKKY INDRAWAN.

Retailer recommendation behavior is a critical factor in new product market
penetration, particularly in technology categories unfamiliar to consumers. This
study analyzes the influence of retailer evaluations of Brand X, a LiFePO4-based
lithium motorcycle battery, on recommendation behavior, while identifying
attribute improvement priorities through importance-performance gap analysis.
Data from 64 retailer partners in Java were analyzed using OLS regression and
Modified IPA. Results indicate that economic utility, risk reduction, and
Relationship & channel support have significant positive effects, whereas ease of
selling shows a significant negative coefficient. The model explains 69.5% of
variance in recommendation behavior (R²=0.695). Modified IPA identifies
perceived quality worthiness and outlet reputation risk as the two primary priority
attributes. These findings suggest that Brand X should focus its recommendation-
strengthening strategy on risk reduction, product quality demonstration, and
distribution channel support consistency.

Keywords: aftermarket automotive, brand attribute evaluation, distribution
channel, importance-performance analysis, recommendation behavior
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