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ABSTRAK 

GILRANDI ARKAN SYAHPUTRA. Determinan Niat Pembelian pada 

Produk Creatine dan Implikasinya terhadap Pemasaran Suplemen Olahraga. 

Dibimbing oleh ZENAL ASIKIN.  

 

Tren kebugaran dan konsumsi suplemen olahraga meningkatkan perhatian 

terhadap creatine sebagai suplemen pendukung performa latihan, namun 

popularitasnya belum selalu diikuti pemahaman konsumen yang memadai. 

Penelitian ini menganalisis pengaruh gaya hidup sehat, bodybuilding, dan 

pengetahuan konsumen terhadap purchase intention creatine pada penggiat 

kebugaran di Jabodetabek serta merumuskan implikasi strategi bisnisnya. 

Penelitian menggunakan pendekatan kuantitatif melalui survei terhadap 181 

responden dengan teknik purposive sampling dan dianalisis menggunakan SEM-

PLS. Hasil menunjukkan gaya hidup sehat tidak berpengaruh signifikan, sedangkan 

bodybuilding dan pengetahuan konsumen berpengaruh signifikan terhadap niat 

pembelian creatine. Niat beli creatine dibentuk oleh kebutuhan performa latihan, 

peningkatan massa otot, serta pemahaman konsumen mengenai manfaat, dosis, dan 

cara penggunaan produk. Implikasi manajerial mengarahkan strategi bisnis creatine 

pada performance-based positioning, educational marketing, dan gym community 

activation. 

 

Kata kunci:  bodybuilding, creatine, gaya hidup sehat, pengetahuan konsumen, niat  

pembelian. 

 

ABSTRACT 

GILRANDI ARKAN SYAHPUTRA. Determinants of Purchase intention for 

Creatine Products and its Implications to Sports Supplement Marketing. Supervised  

ZENAL ASIKIN. 

 

The growing fitness trend and sports supplement consumption have increased 

attention toward creatine as a performance-enhancing supplement, yet its popularity 

is not always accompanied by adequate consumer understanding. This study 

analyzes the influence of healthy lifestyle, bodybuilding, and consumer knowledge 

on purchase intention toward creatine among fitness enthusiasts in Jabodetabek and 

formulates its business strategy implications. A quantitative survey was conducted 

involving 181 respondents selected through purposive sampling and analyzed using 

SEM-PLS. The results show that healthy lifestyle has no significant effect, while 

bodybuilding and consumer knowledge significantly influence purchase intention. 

Purchase intention is shaped by performance needs, muscle gain, and consumer 

understanding of product benefits, dosage, and usage. The managerial implications 

suggest creatine business strategies should focus on performance-based positioning, 

educational marketing, and gym community activation. 

 

Keywords:  bodybuilding, creatine, healthy lifestyle, consumer knowledge,   

purchase intention. 
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