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ABSTRAK 
 
CHITRA RANA FADILLAH. Pengaruh Store Atmosphere terhadap Minat Beli 
Ulang Konsumen di Kios Kopyor Bogor. Di bawah bimbingan ANNA FATCHIYA. 
 
Persaingan industri kuliner yang semakin ketat mendorong pelaku usaha untuk 
memperhatikan store atmosphere sebagai strategi pemasaran guna mendorong minat 
beli ulang konsumen. Penelitian ini bertujuan menganalisis performa store 
atmosphere, tingkat minat beli ulang, serta pengaruh performa store atmosphere 
terhadap tingkat minat beli ulang konsumen di Kios Kopyor Bogor. Data 
dikumpulkan melalui survei kuesioner terhadap 67 responden menggunakan 
accidental sampling yang didukung dengan wawancara mendalam. Analisis 
menggunakan regresi linear sederhana dengan IBM SPSS Statistics 29. Hasil 
penelitian menunjukkan bahwa performa store atmosphere secara keseluruhan 
berada pada kategori sedang, sedangkan tingkat minat beli ulang konsumen secara 
keseluruhan berada pada kategori sedang. Performa store atmosphere terbukti 
berpengaruh positif dan signifikan terhadap tingkat minat beli ulang konsumen di 
Kios Kopyor Bogor. 
 
Kata kunci: Kios Kopyor Bogor, minat beli ulang, store atmosphere 
 

ABSTRACT 
 

CHITRA RANA FADILLAH. The Influence of Store Atmosphere on Consumer 
Repurchase Interest at Kios Kopyor Bogor. Supervised by ANNA FATCHIYA. 
 
The increasingly fierce competition in the culinary industry has encouraged business 
owners to pay attention to store atmosphere as a marketing strategy to encourage 
consumer repurchase interest. This study aims to analyze store atmosphere 
performance, repurchase interest level, and the influence of store atmosphere 
performance on consumer repurchase interest level at Kios Kopyor Bogor. Data were 
collected through a questionnaire survey of 67 respondents using accidental sampling 
supported by in-depth interviews. Analysis used simple linear regression with IBM 
SPSS Statistics 29. The results showed that the overall store atmosphere performance 
was in the moderate category, while the overall consumer repurchase interest level 
was in the moderate category. Store atmosphere performance was proven to have a 
positive and significant effect on consumer repurchase interest level at Kios Kopyor 
Bogor. 
 
Keywords: Kios Kopyor Bogor, purchase intention, store atmosphere  
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