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ABSTRAK
NALLENDRA EDISYAH PUTRA. Pengaruh Konten Media Sosial terhadap
Minat Investasi Pasar Saham dengan Financial Influencer sebagai Variabel
Pemoderasi. Dibimbing oleh KHAIRIYAH KAMILAH.

Investor pasar modal Indonesia didominasi Generasi Milenial yang pola
penyerapan informasinya bergantung pada media sosial dan financial
influencer. Penelitian ini bertujuan menganalisis pengaruh konten media sosial
terhadap minat investasi pasar saham serta menguji peran financial influencer
sebagai pemoderasi. Pendekatan kuantitatif SEM-PLS diterapkan pada 222
responden milenial. Hasil menunjukkan kualitas informasi dan panduan
aplikatif berpengaruh positif signifikan terhadap minat investasi, sedangkan
interaktivitas dan tren sosial (FOMO) tidak signifikan. Secara statistik,
financial influencermemoderasi seluruh jalur pengaruh. Namun, moderasi daya
tarik (attractiveness) pada tren sosial dinilai tidak memiliki relevansi praktis
akibat ketiadaan pengaruh langsung (direct effect). Model ini menjelaskan
63,5% variasi minat investasi. Implikasi manajerial menyarankan regulator
menindak manipulasi pasar, perusahaan sekuritas berfokus pada pemasaran
berbasis nilai (value-based content), dan influencer lebih mengedepankan
transparansi serta objektivitas analisis.
Kata kunci: financial influencer, generasi milenial, minat investasi, media sosial,
pasar saham

ABSTRACT
NALLENDRA EDISYAH PUTRA. The Effect of Social Media Content on
Stock Market Investment Interest with Financial Influencer as a Moderating
Variable. Supervised by KHAIRIYAH KAMILAH.

Indonesia's capital market investors are dominated by the Millennial
Generation, whose information consumption relies heavily on social media and
financial influencers. This study analyzes the effect of social media content on
stock market investment interest and examines the moderating role of financial
influencers. A quantitative SEM-PLS approach was applied to 222 millennial
respondents. Results indicate that information quality and practical guidance
have a significant positive effect on investment interest, while social
interactivity and trend (FOMO) are not significant. Statistically, financial
influencers moderated all pathways. However, the moderating effect of
attractiveness on social trends lacks practical relevance due to the absence of a
direct effect. The model explains 63.5% of the variance in investment interest.
Managerial implications suggest regulators act against market manipulation,
securities companies focus on value-based content marketing, and influencers
prioritize transparency and analytical objectivity.
Keywords: financial influencer, millennial generation, investment interest,
social media, stock market
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