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ABSTRAK 

Media video merupakan bagian terpenting bagi perusahaan, salah satunya media 
video yang dapat menggambarkan identitas perusahaan, seperti company profile. 
Video ini sekaligus memberikan informasi dan promosi kepada pasar yang 
diinginkan perusahaan. Salah satu perusahaan yang membutuhkan company profile 
adalah PT Perdanaria Indonesia.  Company profile yang telah dibuat oleh PT 
Perdanaria Indonesia dalam bentuk tercetak telah dibuat sejak tahun 2010. 
Mengingat perkembangan teknologi yang memungkinkan company profile dibuat 
dalam bentuk video dan bisa disebarluaskan melalui media sosial dengan jangkauan 
yang luas, tentunya menjadi pertimbangan dalam pembuatan video company profile 
tersebut. Tujuan proyek akhir ini ialah untuk mendeskripsikan desain company 
profile, perbedaan desain company profile tercetak dan dalam video, serta 
menjelaskan proses produksi pembuatan video company profile PT Perdanaria 
Indonesia. Tahapan proses pengambilan gambar terdiri dari tahap pra produksi, 
produksi, dan pasca produksi yang meliputi riset, brainstorming, pembuatan 
shotlist, persiapan alat shooting, shooting, dan foldering. Melalui Video company 
profile ini, PT Perdanaria Indonesia dapat memperkenalkan identitas perusahaan 
dan membantu pemasaran agar lebih dikenal banyak orang. 
 
Kata Kunci : media video, teknologi, company profile, proses produksi video 
 
 

ABSTRACT  

Video media is the most important part of a company, one of the video media that 
can describe a company's identity, like a company profile. This video 
simultaneously provides information and promotion to the market that the company 
wants. One company that needs a company profile is PT Perdanaria Indonesia. The 
company profile that has been created by PT Perdanaria Indonesia in printed form 
has been made since 2010. Given the development of technology that allows 
company profiles to be made in video form and can be disseminated through social 
media with wide reach, it is a consideration in the creation of the company profile 
video. The goal of this final project is to describe the company profile design, the 
distinction between printed and video company profile, as well as to explain the 
production process of video making company profile PT Perdanaria Indonesia. The 
phase of the imaging process consists of pre-production, production, and 
postproduction phases that include research, brainstorming, making shotlists, 
preparing shooting tools, shooting, and foldering. Through this Video company 
profile, PT Perdanaria Indonesia can introduce the identity of the company and help 
marketing to become more known to many people. 
 
Keywords: video media, technology, company profile, video production process 
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