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ABSTRAK

MUHAMMAD ADIB AL HAFZIH. Persepsi Konsumen Mengenai Fungsi
Kemasan Daun Pisang dan Pola Konsumsi Produknya. Dibimbing oleh SUTRISNO
KOSWARA.

Penggunaan kemasan daun pisang sebagai pengganti kemasan plastik di area
terminal-terminal Bogor dapat mengurangi mengurangi masalah sampah di Kota
dan Kabupaten Bogor. Penelitian ini bertujuan untuk menganalisis tingkat
pengetahuan dan persepsi konsumen mengenai fungsi dan keamanan daun pisang
sebagai kemasan pangan pada masyarakat di area terminal-terminal Bogor,
mengetahui pola konsumsi produknya, faktor-faktor yang memengaruhi keputusan
konsumen terhadap pembelian produknya, serta loyalitas konsumen. Metode dalam
penelitian menggunakan probability sampling dengan jenis purposive sampling.
Analisis data menggunakan uji deskriptif, uji deskriptif kuantitatif dan uji chi
square. Hasil penelitian menunjukkan pengetahuan dan persepsi konsumen
mengenai keamanan dan fungsi daun pisang sebagai kemasan pangan sudah baik.
Frekuensi konsumsi paling sering dilakukan konsumen terhadap produknya
sebanyak 1-2 kali per minggu (43,52%) dan jumlah konsumsi paling sering
sebanyak 1-2 produk per pembelian (89,81%). Sedangkan jenis produk yang paling
sering dikonsumsi adalah arem-arem. Faktor yang mempengaruhi pembelian produk
pangan dengan kemasan daun pisang Yyaitu kebiasaan, harga produk, kualitas
kemasan, tampilan kemasan, tempat penjualan, jenis produknya, dan rekomendasi
orang lain/iklan. Sedangkan faktor yang mempengaruhi loyalitas konsumen
diantaranya produk pangannya, kualitas dan tampilan kemasan, rekomendasi orang
lain, dan pelayanan yang baik dari penjual.

Kata kunci: Kemasan Pangan, Daun Pisang, Persepsi Konsumen, Pola konsumsi,
survei



ABSTRACT

MUHAMMAD ADIB AL HAFZIH. Consumer Perceptions Regarding the
Function of Banana Leaf Packaging and Product Consumption Patterns.
Supervised by SUTRISNO KOSWARA.

The use of banana leaf packaging as a substitute for plastic packaging in
Bogor terminal areas can reduce waste problems in Bogor City and Regency. This
study aims to analyze the level of consumer knowledge and perception regarding the
function and safety of banana leaves as food packaging in the community in Bogor
terminal areas, to find out the pattern of product consumption, factors that influence
consumer decisions on purchasing their products, and consumer loyalty. The method
in this study used probability sampling with purposive sampling type. Data analysis
used descriptive tests, quantitative descriptive tests and chi square tests. The results
of the study showed that consumer knowledge and perception regarding the safety
and function of banana leaves as food packaging were good. The frequency of
consumption most often carried out by consumers for their products was 1-2 times
per week (43.52%) and the amount of consumption most often was 1-2 products per
purchase (89.81%). While the type of product most often consumed was arem-arem.
Factors that influence the purchase of food products with banana leaf packaging are
habits, product price, packaging quality, packaging appearance, place of sale, type
of product, and recommendations from others/advertisements. Meanwhile, factors
that influence consumer loyalty include food products, quality and appearance of
packaging, recommendations from others, and good service from the seller.

Keywords: Food Packaging, Banana Leaves, Consumer Perceptions, Consumption
Patterns, Surveys
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