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ABSTRAK 

 
DITA JULIASTUTI. Determinan Pembelian Makanan Tanpa Label Halal Melalui 

Layanan Online Food Delivery pada Muslim Generasi Z. Dibimbing oleh 

NENENG HASANAH dan MARHAMAH MUTHOHHAROH. 

 

Manusia memiliki kebutuhan dasar, salah satunya adalah makanan. Bagi 

umat muslim mengonsumsi makanan halal dan baik merupakan kewajiban, namun 

tidak semua makanan yang dijual telah berlabel halal. Penelitian ini bertujuan untuk 

menganalisis faktor-faktor yang memengaruhi keputusan pembelian konsumen 

muslim generasi Z di Jawa Barat terhadap makanan tanpa label halal melalui online 

food delivery. Sampel dalam penelitian ini berjumlah 100 responden yang mewakili 

muslim generasi Z Jawa Barat. Analisis yang dilakukan adalah analisis deskriptif 

dan SEM-PLS. Hasil penelitian menunjukkan bahwa pengetahuan produk halal 

tidak berpengaruh signifikan terhadap sikap. Review konsumen memiliki pengaruh 

signifikan terhadap norma subjektif. Harga dan pendapatan berpengaruh signifikan 

terhadap persepsi kontrol perilaku, akan tetapi kualitas produk tidak berpengaruh 

signifikan terhadap persepsi kontrol perilaku. Niat pembelian dipengaruhi secara 

signifikan oleh persepsi kontrol perilaku, sedangkan sikap dan norma subjektif 

tidak berpengaruh signifikan terhadap niat pembelian. Persepsi kontrol perilaku, 

promosi, dan niat pembelian berpengaruh signifikan terhadap keputusan pembelian 

makanan tanpa label halal. 

Kata kunci: generasi Z, keputusan pembelian, makanan tanpa label halal, SEM-PLS, 

theory of planned behavior 

ABSTRACT 

DITA JULIASTUTI. Determinants of The Purchase Decision of Generation Z 

Muslims toward Non-Halal Labeled Food Product through Online Food Delivery. 

Supervised by NENENG HASANAH and MARHAMAH MUTHOHHAROH. 

 

Humans have basic needs, one of which is food. For muslims, consuming 

halal and good food is an obligation, but not all food sold has been labeled halal. 

This study aims to analyze the factors that influence the purchasing decisions of 

generation Z muslim consumers in West Java towards food without a halal label 

through online food delivery. The sample in this study amounted to 100 respondents 

representing generation Z muslims in West Java. The analysis conducted was 

descriptive analysis and SEM-PLS. The results showed that knowledge of halal 

products did not have a significant effect on attitudes. Consumer reviews have a 

significant influence on subjective norms. Price and income have a significant 

effect on perceived behavior control, but product quality has no significant effect 

on perceived behavior control. Purchasing intentions are significantly influenced 

by perceived behavioral control, while attitudes and subjective norms have no 

significant effect on purchasing intentions. Perceived behavior control, promotion, 

and purchase intention have a significant effect on purchasing decisions for food 

without a halal label. 

Keyword: generation Z, non-halal labeled food products, purchase decisions, SEM-

PLS, theory of planned behavior   
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