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ABSTRAK

SYIFA 1ZZATI ANZANIA PUTRI. Pengaruh Green Marketing, Perilaku
Konsumen Terhadap Minat Beli Kembali Eco Fashion Buttonscarves di
Jabodetabek. Dibimbing oleh DENI LUBIS.

Penelitian ini mengkaji pengaruh strategi green marketing, brand image, dan
orand trust terhadap minat beli kembali konsumen pada produk fashion
berkelanjutan di Indonesia, khususnya pada Buttonscarves. Dalam konteks ini,
strategi green marketing dianggap sebagai pendekatan strategis yang berpotensi
fnempengaruhi preferensi dan keputusan konsumen terkait produk yang ramah
iingkungan. Penelitian ini bertujuan untuk mengidentifikasi karakteristik konsumen
Buttonscarves, mengeksplorasi pengaruh variabel environmentally friendly product,
green product, green price, dan green promotion terhadap minat beli kembali
produk, serta mengukur pengaruh brand image dan brand trust terhadap keputusan
pembelian. Penelitian ini menggunakan data primer yang diperoleh melalui
kuesioner secara online. Hasil penelitian ini menunjukkan bahwa environmentally
friendly product, green product, green promotion, brand image berpengaruh
terhadap minat beli kembali produk Buttonscarves.

Kata kunci: environment friendly product, minat beli, sustainable fashion

ABSTRACT

SYIFA IZZATI ANZANIA PUTRI. The Influence of Green Marketing and
Consumer Behavior on the Repurchase Interest in Eco Fashion Buttonscarves in
Jabodetabek. Supervised by DENI LUBIS.

This study examines the influence of green marketing strategies, brand image,
and brand trust on repeat purchase intention of consumers towards sustainable
fashion products in Indonesia, specifically focusing on Buttonscarves. In this
context, green marketing strategies are considered a strategic approach that
potentially affects consumer preferences and decisions regarding environmentally
friendly products. The research aims to identify the characteristics of Buttonscarves
consumers, explore the impact of variables such as environmental friendly product,
green product, green price, and green promotion on repeat purchase intention, and
measure the influence of brand image and brand trust on purchasing decisions. This
study uses primary data obtained through online questionnaires. The findings
Indicate that environmentally friendly product, green product, green promotion, and
brand image significantly influence the repeat purchase intention of Buttonscarves
products.

Keywords: environment friendly product, purchasing decisions, sustainable
fashion
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