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ABSTRAK 

AURIN ARDIYANTI MANDASARI. Persepsi dan Pengetahuan Konsumen 

serta Profil Sensori Teh Kemasan Ready-to-Drink dengan Logo Pilihan Lebih Sehat. 

Dibimbing oleh RATIH DEWANTI-HARIYADI dan DIAS INDRASTI  

 

PerKa BPOM Nomor 22 Tahun 2019 menetapkan bahwa logo pilihan lebih 

sehat (PLS) dapat dicantumkan pada teh kemasan Ready-to-Drink (RTD) dengan 

syarat memiliki kandungan gula tidak lebih dari  6  g/100  mL dan tidak mengandung 

BTP pemanis. Selama enam tahun penerapannya, terdapat dua merk teh yang 

mencantumkan logo PLS. Penelitian ini bertujuan mengidentifikasi persepsi dan 

pengetahuan konsumen terhadap logo PLS di teh kemasan RTD serta memetakan 

profil sensori dari teh kemasan RTD yang memenuhi syarat logo PLS. Metode yang 

digunakan adalah survei, Check-All-That-Apply (CATA), dan Rate-All-That-Apply 

(RATA) dimana survei mengambil 182 responden dari populasi Jabodetabek. 

Sedangkan, uji sensori CATA dan RATA dilakukan dengan 50 panelis, 3 sampel 

produk, dan 17 atribut. Hasil menunjukkan bahwa sebagian besar responden  sudah 

mengenal adanya logo PLS pada teh kemasan RTD, memahami arti logo PLS, serta 

mengetahui bahwa beberapa teh less sugar termasuk ke dalam kategori PLS. Selain 

itu, responden juga menilai logo PLS mudah untuk dipahami, dapat memudahkan 

dalam menginterpretasikan nilai gizi produk, serta meningkatkan ketertarikan untuk 

membeli dan merekomendasikan produk. Dari ketiga merk teh yang diujikan belum 

ada produk teh yang mendekati produk ideal, teh merk X dan Y memiliki 

karakteristik yang mirip, dan atribut rasa manis berkonstribusi tertinggi terhadap 

peningkatan kesukaan. 

 

Kata kunci : evaluasi sensori, logo PLS, persepsi, pengetahuan, teh kemasan RTD 

 

 

 

 

 

  



ABSTRACT 

AURIN ARDIYANTI MANDASARI. Perception and Consumer 

Knowledge and Sensory Profile of Packaged Ready-to-Drink Tea with Healthier 

Choice Logo. Supervised by RATIH DEWANTI-HARIYADI and DIAS 

INDRASTI  

BPOM Regulation Number 22 of 2019 assigned that the Healthier Choice 

logo (PLS) can be included on Ready-to-Drink (RTD) packaged tea if it contains 

no more than 6 g/100 mL of sugar and not using BTP sweetener. Over six years of 

implementation, there are two brands that have displayed the PLS logo. This 

research aims to identified consumer perceptions and knowledge of the PLS logo 

on RTD packaged tea and to map the sensory profile of RTD packaged tea that 

meets the PLS requirement. The methods used are surveys, Check-All-That-Apply 

(CATA), and Rate-All-That-Apply (RATA). The survey was carried out with 182 

respondents from Jabodetabek, while the CATA and RATA test were conducted 

with 50 panelists, 3 product samples, and 17 attributes. The results showed that 

most respondents were familiar with the PLS logo on RTD packaged tea, 

understood the meaning of the PLS logo, and knew that some less sugar tea included 

in the PLS category. Additionally, respondents found the PLS logo easy to 

understand, could help in interpreting the nutritional value of the product, and 

increased their interest tp purchase and recommend the product. Among the three 

tea brands tested, none of them approached the ideal product, with X and Y brands 

had similar characteristics, and the sweet taste attribute contributed the most to 

increase consumer liking. 

Keywords: sensory evaluation, PLS logo, perception, knowledge, RTD tea packaging 
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