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ABSTRAK

DENNISA NASYAVINI PUTRI. Analisis Pengaruh E-Wom, Digital
Literacy, dan Persepsi Kemudahan terhadap Intention to Use Bank Digital Pada Era
4.0. Dibimbing oleh WITA JUWITA ERMAWATI.

Perkembangan teknologi informasi telah membawa perubahan besar dalam
berbagai aspek kehidupan termasuk sektor perbankan. Perkembangan ini telah
imendorong lahirnya bank digital, sebuah inovasi yang menawarkan berbagai
kemudahan dan efisiensi dalam layanan perbankan. Tujuan penelitian ini adalah
menganalisis karakteristik pengguna bank digital, serta menganalisis pengaruh e-
wom, digital literacy, dan persepsi kemudahan terhadap intention to use bank digital
di Era 4.0. Penelitian ini dilakukan di wilayah Jabodetabek. Sampel yang diteliti
adalah nasabah bank digital di Jabodetabek yang pernah menggunakan layanan
dalam enam bulan terakhir, dan berusia antara 17 hingga 59 tahun, dengan jumlah
responden sebanyak 109 orang yang dipilih menggunakan teknik purposive
sampling. Metode analisis yang digunakan adalah analisis deskriptif dan analisis
SEM-PLS dengan aplikasi Smart PLS 4. Hasil penelitian menunjukkan bahwa
adanya pengaruh positif dan signifikan dari electronic word of mouth, digital
literacy, persepsi kemudahan, baik secara parsial dan secara simultan terhadap
intention to use bank digital.

Kata kunci: e-wom, digital literacy, persepsi kemudahan, bank digital

ABSTRACT

DENNISA NASYAVINI PUTRI. The Influence of E-WOM, Digital Literacy,
and Perceived Ease of Use on the Intention to Use Digital Banking in the 4.0 Era.
Supervised by WITA JUWITA ERMAWATI.

The development of information technology has brought significant changes
In various aspects of life, including the banking sector. This advancement has driven
the emergence of digital banks, an innovation offering various conveniences and
efficiencies in banking services. The purpose of this research is to analyze the
characteristics of digital bank users, as well as the influence of electronic word of
mouth (e-WOM), digital literacy, and perceived ease of use on the intention to use
digital banks in the Era 4.0. This research was conducted in the Jabodetabek area.
The sample studied consists of digital bank customers in Jabodetabek who have
used the services in the last six months and are aged between 17 to 59 years, with a
total of 109 respondents selected using purposive sampling techniques. The analysis
methods used are descriptive analysis and SEM-PLS analysis with the Smart PLS
4 application. The results show that there is a positive and significant influence of
electronic word of mouth, digital literacy, and perceived ease of use, both partially
and simultaneously, on the intention to use digital banks.

iKeywords: e-wom, digital literacy, perceived ease of use, digital bank
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