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RINGKASAN

BUDI KRISTIANTO. Estimasi Nilai Ekonomi Pariwisata Dan Determinan Yang
Mempengaruhi Minat Kunjungan Ulang Wisatawan Pulau Pahawang, Lampung.
Dibimbing oleh NOVINDRA dan KASTANA SAPANLI.

Pulau Pahawang, merupakan salah satu pulau yang terdapat di Propinsi
Lampung yang memiliki potensi sumberdaya pariwisata yang sangat besar namun
sangat rentan terhadap masalah lingkungan. Penelitian ini bertujuan untuk
melakukan penilaian kondisi terkini terhadap pengelolaan kepariwisataan Pulau
Pahawang, melakukan estimasi terhadap faktor-faktor yang berpengaruh terhadap
minat kunjungan ulang wisatawan ke Pulau Pahawang, menganalisis nilai ekonomi
pariwisata Pulau Pahawang, serta merumuskan strategi pengembangan pariwisata
Pulau Pahawang.

Gambaran umum kondisi terkini pengelolaan kepariwisataan di Pulau
Pahawang dianalisis melalui tiga metode, yaitu melalui observasi langsung,
wawancara mendalam, serta analisis persepsi terhadap responden wisatawan.
Faktor-faktor yang berpengaruh terhadap minat kunjungan ulang wisatawan ke
Pulau Pahawang diestimasi menggunakan analisis regresi logistik (LOGIT). Nilai
ekonomi pariwisata Pulau Pahawang dianalisis menggunakan metode Travel Cost
Method (TCM). Sementara itu, rumusan strategi pengembangan pariwisata Pulau
Pahawang dianalisis menggunakan metode SWOT.

Berdasarkan hasil estimasi model regresi LOGIT, maka dapat diidentifikasi
bahwa terdapat empat variabel yang berpengaruh secara nyata terhadap minat
kunjungan ulang wisatawan Pulau Pahawang, antara lain variabel image objek
wisata; variabel amenitas wisata; variabel atraksi wisata serta variabel aksesibilitas
wisata. Berdasarkan hasil analisis valuasi ekonomi menggunakan metode TCM
(Travel Cost Method), maka diperoleh nilai ekonomi objek wisata Pulau Pahawang
adalah sebesar Rp.2.206.325.760,07. Nilai tersebut mengindikasikan bahwa objek
wisata Pulau Pahawang memiliki nilai atau manfaat sebagai penghasil jasa wisata,
dimana manfaat tersebut dapat dirasakan secara terus menerus apabila keberadaan
kawasan objek wisata Pulau Pahawang dijaga dengan cara melestarikan berbagai
potensi sumberdaya kepariwisataan yang ada di dalamnya, baik sumberdaya alam
dan lingkungan, sumberdaya manusia, maupun sumberdaya sosial-budaya
masyarakatnya. Sementara itu berdasarkan hasil analisis matriks grand strategy
menunjukkan bahwa pengembangan pariwisata di Pulau Pahawang dilakukan
melalui strategi agresif, agar pengembangan pariwisata di Pulau Pahawang dapat
memaksimalkan berbagai kekuatan dan peluang yang dimilikinya. Strategi tersebut
antara lain peningkatan promosi pariwisata, peningkatan inovasi pariwisata yang
berwawasan lingkungan, optimalisasi peran masyarakat lokal, pengelolaan
pariwisata dengan memperhatikan kelestarian keanekaragaman hayati, dan
percepatan pembangunan infrastruktur.

Kata kunci: Minat Kunjungan Ulang, Strategi Pengembangan Pariwisata,
Sumberdaya Pariwisata, Valuasi Ekonomi.



SUMMARY

Budi Kristianto. Estimating the Economic Value of Tourism and the Determinants
Affecting the Interest of Revisiting Pahawang Island Tourists, Lampung.
Supervised by Novindra and Kastana Sapanli.

Pahawang Island, one of the islands in Lampung Province, has huge tourism
potential but is vulnerable to environmental issues. This study aims to assess the
current condition of tourism management on Pahawang Island, estimate the factors
that influence the interest of repeat tourists to visit Pahawang Island, analyse the
economic value of tourism on Pahawang Island, and formulate a tourism
development strategy for Pahawang Island.

An overview of the current condition of tourism management on Pahawang
Island was analyzed through three methods, namely through direct observation, in-
depth interviews, and analysis of perceptions of tourist respondents. Factors
influencing tourists' interest in revisiting Pahawang Island were estimated using
logistic regression analysis (LOGIT). The economic value of Pahawang Island
tourism was analyzed using the Travel Cost Method (TCM). Meanwhile, the
formulation of Pahawang Island tourism development strategy was analyzed using
the SWOT method.

Based on the results of the LOGIT regression model estimation, it can be
identified that there are four variables that significantly affect the interest of
Pahawang Island tourists to revisit, including the tourist attraction image variable;
tourist amenity variable; tourist attraction variable and tourist accessibility variable.
Based on the results of the economic valuation analysis using the TCM (Travel Cost
Method), the economic value of the Pahawang Island tourist attraction is
Rp.2,206,325,760.07. This value indicates that the Pahawang Island tourist
attraction has a value or benefit as a producer of tourist services, where the benefits
can be felt continuously if the existence of the Pahawang Island tourist attraction
area is maintained by preserving the various potential tourism resources that exist
m it, both natural resources and the environment, human resources, and socio-
cultural resources of the community. Meanwhile, the results of the grand strategy
matrix analysis show that tourism development on Pahawang Island is carried out
through aggressive strategies, so that tourism development on Pahawang Island can
maximise its various strengths and opportunities. These strategies include
increasing tourism promotion, increasing environmentally sound tourism
innovation, optimising the role of local communities, managing tourism with
attention to biodiversity preservation, and accelerating infrastructure development.

Keywords: Repeat visitation interest, tourism development strategy, tourism
resources, economic valuation.
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