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RINGKASAN 

FAHMI FUAD CHOLAGI. Adopsi Inovasi layanan SiBadra bagi Generasi Digital 
natives dan Digital immigrant di Kota Bogor. Dibimbing oleh PUDJI MULJONO 
dan WAHYU BUDI PRIATNA. 

Pembangunan berkaitan dengan perubahan tatanan kehidupan masyarakat, 
mencakup hajat hidup dalam kegiatan sehari-hari. Sustainable Development Goals 
atau SDGs merupakan bentuk pembangunan berkelanjutan yang dirasakan oleh 
masyarakat. SDGs pada dasarnya memiliki 17 program berkelanjutan, salah 
satunya inovasi dan infrastruktur. Era digital di Indonesia menghadirkan berbagai 
inovasi mengenai digitalisasi khususnya bagi lembaga pemerintah. SiBadra (Sistem 
Informasi Berbagi Aduan dan Saran) merupakan inovasi yang dihadirkan dari 
kebijakan Pemerintah Kota Bogor, sebagai bentuk aspirasi yang dapat disampaikan 
dari masyarakat kepada pemerintah Kota Bogor. Generasi digital di era digital 
dibagi menjadi dua jenis, yaitu digital natives dan digital immigrants. Penelitian ini 
menganalisis pengaruh karakteristik digital natives dan digital, karakteristik 
inovasi, dan media komunikasi terhadap adopsi inovasi layanan SiBadra. 

Teori difusi inovasi, memiliki pengertian sebagai proses komunikasi khusus, 
karena memiliki pesan berkaitan pada inovasi. Setiap individu hingga khalayak 
yang memberikan anggapan mengenai ide atau gagasan baru dapat dikatakan 
sebagai inovasi. Pembaruan bukan hanya berkaitan dengan ide saja, tetapi dapat 
berupa suatu alat yang dapat terlihat fisik. Teori selanjutnya, berkaitan dengan 
generasi digital natives dan digital immigrant. Generasi yang lahir serta tumbuh 
seiring dengan perkembangan dari teknologi. Digital natives merupakan generasi 
yang lahir setelah adanya internet atau generasi internet. Generasi digital immigrant 
merupakan generasi yang lahir sebelum adanya teknologi digital. Hipotesis dalam 
penelitian ini, yaitu karakteristik digital natives dan digital immigrant, karakteristik 
inovasi, media komunikasi, serta tahapan adopsi inovasi berpengaruh positif dan 
signifikan terhadap keputusan inovasi SiBadra di Kota Bogor.  

Pendekatan penelitian ini adalah kuantitatif dengan melakukan survei 
berdasarkan variabel penelitian. Karakteristik digital natives dan digital immigrant 
diukur dengan indikator umur, pendidikan, jenis kelamin, pengalaman. Pada 
variabel karakteristik inovasi, indikator yang digunakan adalah keuntungan relatif, 
kompatibilitas, kompleksitas, trialability, observability. Media komunikasi 
indikator yang digunakan yaitu media cetak, elektronik, dan media sosial.  Variabel 
dependent, yaitu tahapan adopsi inovasi, diukur dengan indikator pemahaman dan 
pemanfaatan penggunaan SiBadra di Kota Bogor. Keputusan inovasi diukur dengan 
indikator kemudahan pengaduan, transparansi dan akuntabilitas, akses informasi, 
integrasi dengan layanan publik, user friendly, fitur notifikasi, feedback dan 
penilaian, keamanan data, multiplatform, serta pelaporan multimedia. Lokasi 
penelitiannya adalah di Kota Bogor dengan waktu penelitian dari bulan Juni hingga 
Juli 2024. Responden penelitian menggunakan rumus Slovin sejumlah 150 
responden, dengan kelonggaran ketidaktelitian sebesar 10 persen. Instrumen 
penelitiannya adalah kuesioner. Sumber data dalam penelitian ini adalah primer dan 
sekunder. Teknik pengumpulan data dilakukan dengan observasi langsung, 
melakukan wawancara dengan pihak SiBadra, penyebaran kuesioner, dan studi 
literatur dengan menggali data bersumber dari jurnal dan penelitian terdahulu. Data 



yang terkumpul diuji dengan menggunakan deskriptif, Structural Equation Model-
Partial Least Square (SEM-PLS), dan uji beda antara generasi digital natives dan 
digital immigrant. Software yang digunakan dalam pengolahan data yaitu 
SmartPLS 3.0, microsoft excel, dan SPSS (Statistical Package for the Social 
Sciences).  

Hasil penelitian menunjukkan bahwa variabel karakteristik digital natives 
dan digital immigrant (X1) memiliki nilai p-values sebesar 0,000. Nilai ini lebih 
kecil dari 0,050, sehingga dapat disimpulkan H1 diterima dan dapat diartikan, 
bahwa karakteristik digital natives dan digital immigrant berpengaruh signifikan 
terhadap tahapan adopsi inovasi SiBadra di Kota Bogor. Variabel karakteristik 
inovasi memiliki nilai p-values sebesar 0,000. Nilai ini lebih kecil dari 0,050, 
sehingga dapat disimpulkan H2 diterima, yang mengartikan bahwa karakteristik 
inovasi berpengaruh signifikan terhadap tahapan adopsi inovasi SiBadra di Kota 
Bogor. Ketiga, variabel media komunikasi memiliki nilai p-values sebesar 0,000. 
Nilai ini lebih kecil dari 0,050, sehingga dapat disimpulkan H3 diterima, yang 
mengartikan bahwa media komunikasi berpengaruh signifikan terhadap tahapan 
adopsi inovasi SiBadra di Kota Bogor. Variabel tahapan adopsi inovasi memiliki 
nilai p-values sebesar 0,000. Nilai ini lebih kecil dari 0,050, Sehingga dapat 
disimpulkan H4 diterima, yang mengartikan bahwa tahapan adopsi inovasi 
berpengaruh signifikan terhadap keputusan inovasi SiBadra di Kota Bogor. Hasil 
uji beda menjelaskan bahwa nilai p-values pemahaman antara generasi digital 
natives dengan digital immigrant sebesar 0,000 nilai ini lebih kecil dari 0,050, 
sehingga dapat disimpulkan terdapat perbedaan signifikan mengenai pemahaman 
penggunaan layanan SiBadra antara generasi digital natives dengan digital 
immigrant terhadap tahapan adopsi inovasi. Nilai p-values pemanfaatan 
penggunaan layanan SiBadra sebesar 0,000 dan nilai ini lebih kecil dari 0,050, dapat 
disimpulkan terdapat perbedaan signifikan pemanfaatan antara generasi digital 
natives dengan digital immigrant dalam menggunakan layanan SiBadra di Kota 
Bogor.  

Simpulan penelitian ini menjelaskan karakteristik digital natives dan digital 
immigrant berpengaruh positif dan signifikan terhadap adopsi inovasi, dengan 
kontribusi terbesar dari indikator pengalaman. Karakteristik inovasi berpengaruh 
positif dan signifikan terhadap adopsi inovasi, dengan sumbangsih indikator 
kompatibilitas. Media komunikasi memiliki pengaruh positif dan signifikan 
terhadap adopsi inovasi layanan SiBadra di Kota Bogor. Indikator terbesar yang 
menyumbang adalah media elektronik. Saran yang dapat digunakan penelitian ini, 
perlu adanya kegiatan sosialisai oleh Dinas Komunikasi dan Informatika Kota 
Bogor, secara menyeluruh ke berbagai pihak utamanya generasi digital natives dan 
digital immigrant. Perlu adanya peningkatan kinerja tim media dari Dinas 
Komunikasi dan Informatika Kota Bogor, dalam menyebarkan informasi mengenai 
penggunaan layanan SiBadra. Perlu adanya penelitian lanjutan yang mengkaji 
penerapan teori TAM (Technology Acceptance Model), yang memberikan 
penjelasan tampilan aplikasi dan website dari SiBadra.  

Kata kunci: adopsi inovasi, digital natives, digital immigrant, SiBadra 



 

SUMMARY 

FAHMI FUAD CHOLAGI. Adoption of SiBadra service innovation for the 
Generation of Digital natives and Digital immigrants in Bogor City. Supervised by 
PUDJI MULJONO and WAHYU BUDI PRIATNA. 

Development is related to changes in the order of people's lives, including the 
desire to live in daily activities. Sustainable Development Goals or SDGs are a form 
of sustainable development that is felt by the community. The SDGs basically have 
17 sustainable programs, one of which is innovation and infrastructure. The digital 
era in Indonesia presents various innovations regarding digitalization, especially for 
government agencies. SiBadra (Complaint and Suggestion Sharing Information 
System) is an innovation presented from the Bogor City Government's policy, as a 
form of aspiration that can be conveyed from the community to the Bogor City 
government. The digital generation in the digital era is divided into two types, 
namely digital natives and digital immigrants. This study analyzes the influence of 
digital natives and digital immigrant characteristics, innovation characteristics, and 
communication media on the adoption of SiBadra service innovations. 

Innovation diffusion theory has the meaning of a special communication 
process, because it has a message related to innovation. Every individual to the 
audience who gives an assumption about a new idea or idea can be said to be an 
innovation. Updates are not only related to ideas, but can be in the form of a tool 
that can be seen physically. The next theory is related to the generation of digital 
natives and digital immigrants. The generation that was born and grew up along 
with the development of technology. Digital natives are the generation that was 
born after the existence of the internet or in other words the internet generation. The 
digital immigrant  generation is the generation that was born before the existence 
of digital technology. The hypothesis in this study, namely the characteristics of 
digital natives and digital immigrants, innovation characteristics, communication 
media, and stages of innovation adoption have a positive and significant effect on 
SiBadra's innovation decisions in Bogor City.  

 The method in this study uses a quantitative approach by conducting a survey 
based on research variables. The characteristics of digital natives and digital 
immigrants are measured by indicators of age, education, gender, and experience. 
The characteristics of the innovation of the indicators used are relative advantages, 
compatibility, complexity, trialability, observability. The indicator communication 
media used are print, electronic, and social media.  The dependent variable, the 
stage of innovation adoption, is measured by indicators of understanding and 
utilization of the use of SiBadra in Bogor City. Innovation decisions are measured 
by indicators such as ease of complaints, transparency and accountability, access to 
information, integration with public services, user friendliness, notification features, 
feedback and assessment, data security, multiplatform, and multimedia reporting. 
The location of the research was carried out in Bogor City with a research period 
from June to July 2024. The research respondents used the Slovin formula for 150 
respondents, with a margin of inaccuracy of 10 percent. The research instrument 
used was a questionnaire. The data sources in this study are primary and secondary. 
Data collection techniques are carried out by direct observation, conducting 
interviews with SiBadra, distributing questionnaires, and literature studies by 



digging data sourced from journals and previous research. The statistical test in this 
study uses descriptive, Structural Equation Model-Partial Least Square (SEM-
PLS), and a test of the difference between the generation of digital natives and 
digital immigrants. The software used in data processing is SmartPLS 3.0, 
Microsoft Excel, and SPSS (Statistical Package for the Social Sciences).  

The results showed that the characteristic variables of digital natives and 
digital immigrants (X1) had p-values of 0.000. This value is less than 0.050, so it 
can be concluded that H1 is accepted and can be interpreted that the characteristics 
of digital natives and digital immigrants have a significant influence on the stages 
of SiBadra innovation adoption in Bogor City. The innovation characteristic 
variable has a p-value of 0.000. This value is less than 0.050, so it can be concluded 
that H2 is accepted, which means that the characteristics of innovation have a 
significant effect on the stages of SiBadra innovation adoption in Bogor City. Third, 
the communication media variable has a p-value of 0.000. This value is less than 
0.050, so it can be concluded that H3 is accepted, which means that communication 
media has a significant effect on the stages of SiBadra innovation adoption in Bogor 
City. The variable of the innovation adoption stage has a p-value of 0.000. This 
value is less than 0.050, so it can be concluded that H4 is accepted, which means 
that the stage of innovation adoption has a significant effect on SiBadra's innovation 
decision in Bogor City. The results of the differential test explained that the p-values 
of understanding between the digital natives generation and digital immigrants of 
0.000 were smaller than 0.050, so it can be concluded that there is a significant 
difference in the understanding of the use of SiBadra services between the digital 
natives generation and digital immigrants towards the stages of innovation adoption. 
The p-value of the use of SiBadra services is 0.000 and this value is less than 0.050, 
so it can be concluded that there is a significant difference in utilization between 
the generation of digital natives and digital immigrants in using SiBadra services 
in Bogor City.  

The conclusion of this study explains that the characteristics of digital natives 
and digital immigrants have a positive and significant effect on innovation adoption, 
with the largest contribution from experience indicators. Innovation characteristics 
have a positive and significant effect on innovation adoption, with the contribution 
of compatibility indicators. Communication media has a positive and significant 
influence on the adoption of SiBadra service innovations in Bogor City. The largest 
indicator that contributes is electronic media. The suggestion that can be used in 
this research is the need for socialization activities by the Bogor City 
Communication and Information Office, comprehensively to various parties, 
especially the generation of digital natives and digital immigrants. There is a need 
to improve the performance of the media team from the Bogor City Communication 
and Information Office, in disseminating information about the use of SiBadra 
services. There is a need for further research that examines the application of the 
TAM (Technology Acceptance Model) theory, which provides an explanation of 
the appearance of SiBadra's applications and websites. 
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