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ABSTRACT 

DINDA MUTHIA SYAFIRA. Comparative Study of Consumer Preferences 
in Choosing Coffee Shop in the Cities of Bremen and Bogor. Supervised by SITI 
JAHROH and NUR HASANAH.  
 

The growth of coffee shops around the world has increased rapidly, reflecting 
the changing lifestyles and consumption habits of the global community. This 
research aimed to identify differences in consumer preferences for coffee shops in 
the Cities of Bremen and Bogor using conjoint analysis. The research was 
conducted from October 2023 to June 2024 involving 65 respondents in each city 
with purposive sampling technique and using quantitative descriptive approach. 
Consumers in Bremen City prioritized facility attributes, followed by atmosphere, 
location, price, service, and product. Consumers tended to choose coffee shops with 
clean toilet facilities, an outdoor atmosphere, a location far from living or working 
place, a price range of Rp85.000,00-Rp135.000,00 polite service, and product 
compatibility with price. Meanwhile, consumers in Bogor City prioritized facility 
attributes, followed by price, service, location, atmosphere, and product. The 
preferred attributes included a large parking lot, a price range between 
Rp30.000,00-Rp50.000,00, responsive service, a location with good traffic flow, a 
semi-outdoor atmosphere, and product compatibility with price. 
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ABSTRAK 

DINDA MUTHIA SYAFIRA. Studi Perbandingan Preferensi Konsumen 
dalam Memilih Kedai Kopi di Kota Bremen dan Bogor. Dibimbing oleh SITI 
JAHROH dan NUR HASANAH.  
 

Perkembangan kedai kopi di seluruh dunia telah mengalami peningkatan pesat, 
mencerminkan perubahan gaya hidup dan kebiasaan konsumsi masyarakat global. 
Penelitian ini bertujuan untuk mengetahui perbedaan preferensi konsumen terhadap 
coffee shop di Kota Bremen dan Bogor menggunakan analisis konjoin. Pengambilan 
data dilaksanakan pada bulan Oktober 2023 hingga Juni 2024 yang melibatkan 65 
responden di setiap kota dengan teknik pengambilan sampel purposive sampling dan 
menggunakan pendekatan deskriptif kuantitatif. Di Kota Bremen, konsumen 
mempriotaskan atribut fasilitas, diikuti suasana, lokasi, harga, layanan, dan produk. 
Konsumen cenderung memilih kedai kopi dengan fasilitas toilet bersih, suasana 
outdoor, lokasi yang jauh dari pemukiman atau area kerja, kisaran harga 
Rp85.000,00-Rp135.000,00, pelayanan yang sopan, dan kesesuaian produk dengan 
harga. Sementara itu, di Kota Bogor, konsumen memprioritaskan atribut fasilitas, 
diikuti harga, layanan, lokasi, suasana, dan produk. Atribut yang disukai meliputi 
tempat parkir yang luas, kisaran harga antara Rp30.000,00-Rp50.000,00 pelayanan 
yang responsif, lokasi dengan arus lalu lintas lancar, suasana semi outdoor, dan 
kesesuaian produk dengan harga.  
 
Kata kunci: analisis konjoin, atribut, fasilitas, purposive sampling, suasana 
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