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ABSTRAK 

TIARA PARAMITHA. Efektivitas Komunikasi Bisnis dalam Pengelolaan Wisata 

Saung Ciburial Desa Sukalaksana Garut, Jawa Barat. Di bawah bimbingan SITI 

AMANAH. 

Desa Wisata Saung Ciburial sejalan dengan konsep Community Based Tourism, 

pengelolaannya berbasis masyarakat. Media promosi yang digunakan cukup 

variatif, baik konvensional maupun modern. Namun, pada pelaksanaannya 

promosi yang dilakukan oleh pihak pengelola terbilang belum optimal. Penelitian 

ini bertujuan mengkaji efektivitas komunikasi bisnis pengelola Desa Wisata 

Saung Ciburial dalam meningkatkan kunjungan wisatawan. Metode yang 

digunakan dalam penelitian ini adalah metode kuantitatif didukung dengan 

kualitatif. Data dianalisis dengan uji korelasi Rank Spearman dan Chi Square. 

Hasil penelitian menunjukkan wisatawan didominasi oleh rentang usia 15-29 

tahun dengan etnik Sunda. Efektivitas komunikasi bisnis pengelola cukup baik 

dalam meningkatkan kunjungan wisatawan. Sementara itu, sebagian besar 

karakteristik wisatawan tidak memiliki hubungan yang signifikan dengan 

efektivitas komunikasi bisnis. Namun, terdapat hubungan yang nyata antara media 

komunikasi pengelola dengan efektivitas komunikasi bisnis pengelola. Kemudian, 

tingkat keterdedahan media juga memiliki hubungan yang signifikan dengan 

efektivitas komunikasi bisnis pengelola Desa Wisata Saung Ciburial. 
 

Kata kunci: desa wisata, efektivitas komunikasi bisnis, keterdedahan media, 

Saung Ciburial 
 

ABSTRACT 

TIARA PARAMITHA. The Effectiveness of Business Communication in the 

Management of Saung Ciburial Tourism in Sukalaksana Village Garut, West 

Java. Supervised by SITI AMANAH. 

Saung Ciburial Tourism Village is in line with the concept of Community Based 

Tourism, its management is community-based. The promotional media used are 

quite varied, both conventional and modern. However, in practice, the promotion 

carried out by the management is not yet optimal. This study aims to examine the 

effectiveness of business communication of Saung Ciburial Tourism Village 

managers in increasing tourist visits. The method used in this research is 

quantitative method supported by qualitative. Data were analyzed using the 

Spearman Rank correlation test and Chi Square. The results showed that tourists 

were dominated by the age range of 15-29 years with Sundanese ethnicity. The 

effectiveness of the manager's business communication is quite good in increasing 

tourist visits. Meanwhile, most tourist characteristics do not have a significant 

relationship with the effectiveness of business communication. However, there is 

a significant relationship between the manager's communication media and the 

effectiveness of the manager's business communication. Then, the level of media 

exposure also has a significant relationship with the effectiveness of business 

communication of Saung Ciburial Tourism Village managers. 
 

Keywords: business communication effectiveness, media exposure, tourism 

village, Saung Ciburial 
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