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ABSTRAK

RAFIDA LIRIS WAHYUDI. Pengaruh Brand Campaign dan Brand 
Awareness di Instragram terhadap Keputusan Pembelian PT Sewu Segar Nusantara 
di Jakarta Selatan. Dibimbing oleh MUSA HUBEIS.

Pemasaran digital memberi peluang bagi perusahaan untuk melakukan 
kegiatan promosi tanpa terhalang oleh tempat, jarak, dan waktu. Tujuan 
dilakukannya penelitian ini yakni menganalisis pengaruh brand campaign dan 
brand awareness di media sosial Instagram terhadap keputusan pembelian pada 
merek Sunpride milik PT Sewu Segar Nusantara. Data dikumpulkan melalui 
kuesioner yang diberikan kepada 134 pengguna Instagram dengan usia minimal 18 
tahun berdomisili di Jakarta Selatan dan telah membeli produk Sunpride dalam 
sebulan terakhir. Teknik sampling yang dipakai adalah teknik purposive sampling
dengan perhitungan memakai rumus Slovin. Data tersebut dianalisis dengan metode 
regresi linear berganda yang memakai software IBM Statistical Program for Social 
Science (SPSS) Statistics 26. Perhitungan menunjukkan brand campaign dan brand 
awareness berpengaruh secara signifikan dan positif terhadap keputusan pembelian 
dengan faktor penjelas 0,666% pada nilai adjusted R2.

Kata kunci: Instagram, kampanye merek, kampanye pemasaran, keputusan 
pembelian, kesadaran merek, pemasaran media sosial

ABSTRACT

RAFIDA LIRIS WAHYUDI. Influence of Brand Campaign and Brand 
Awareness on Instagram on Purchase Decisions of PT Sewu Segar Nusantara in 
South Jakarta. Supervised by MUSA HUBEIS.

Digital marketing provides opportunities for companies to carry out 
promotional activities without being hindered by place, distance, and time. The 
purpose of this research is to analyze the influence of brand campaign and brand 
awareness on social media Instagram on purchasing decisions on the Sunpride 
brand owned by PT Sewu Segar Nusantara. Data was collected through a 
questionnaire given to 134 Instagram users with a minimum age of 18 years 
domiciled in South Jakarta and who have purchased Sunpride products in the past 
month. The sampling technique used is a purposive sampling technique with 
calculations using the Slovin formula. The data were analyzed using the multiple 
linear regression method using IBM Statistical Program for Social Science (SPSS) 
Statistics 26 software. The calculation shows that brand campaign and brand 
awareness have a significant and positive effect on purchasing decisions with an 
explanatory factor of 0.666% on the adjusted R2 value.

Keywords:  brand awareness, brand campaign, Instagram, marketing campaign, 
purchase decision, social media marketing
.
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