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ABSTRAK

MARTINA. Strategi Peningkatan Brand Awareness di PT HashMicro Solusi
Indonesia. Dibimbing oleh NIMMI ZULBAINARNI dan ANNISA RAMADANTI.

PT HashMicro Solusi Indonesia (HSI) merupakan perusahaan penyedia
Enterprise Resource Planning (ERP) di Indonesia. Pada September 2021, HSI
memiliki brand awareness yang rendah jika dibandingkan dengan kompetitor
berdasarkan traffic website. Oleh karena itu, perusahaan perlu meningkatkan brand
awareness melalui Search Engine Optimization (SEO) karena SEO memiliki
potensi yang signifikan dalam meningkatkan brand awareness. Penelitian di HSI
Ml bertujuan: (1) mengidentifikasi faktor-faktor yang memengaruhi kegiatan SEO
sebelum mencapai target traffic; (2) menganalisis strategi SEO untuk mencapai
target traffic; dan (3) menentukan strategi SEO untuk meningkatkan traffic (brand
awareness) di masa mendatang. Metode analisis yang digunakan adalah analisis
deskriptif kualitatif dan analisis fishbone diagram. Penelitian ini menemukan
bahwa faktor yang memengaruhi kegiatan SEO tercermin dari enam tahapan SEO
dengan urgensinya yang saling berkaitan. Permasalahan SEO untuk pencapaian
target Desember 2021 mencakup seluruh tahapan kegiatan, sedangkan
permasalahan utama untuk diselesaikan di masa mendatang terdapat di tahap
monitoring serta planning and strategy. Perusahaan melakukan strategi berdasarkan
permasalahan tersebut sehingga dapat mencapai target Desember 2021. Namun,
HSI masih memerlukan strategi peningkatan traffic di masa mendatang khususnya
dalam tahapan monitoring serta planning and strategy.

Kata kunci: brand awareness, traffic, SEO

ABSTRACT

MARTINA. Strategy to Building Brand Awareness on PT HashMicro Solusi
Indonesia. Supervised by NIMMI ZULBAINARNI and ANNISA RAMADANTI.

PT HashMicro Solusi Indonesia’s (HSI) is an Enterprise Resource Planning
(ERP) provider company in Indonesia. In September 2021, HSI brand awareness is
tend to be low compared to its competitors based on the traffic of its website.
Therefore, the company needs to increase its brand awareness through Search
Engine Optimization (SEO) because SEO has a potential significant role in building
brand awareness. This research that was conducted in HSI aimed to: (1) identify the
factors affecting SEO activities before achieving the traffic target; (2) analyze SEO
strategies to achieve the target traffic; and (3) determine SEO strategy to improve
traffic (brand awareness) in the future. The methods of analysis used were
qualitative descriptive analysis and fishbone diagram analysis. This research found
that the factors influenced SEO were reflected by the six stages of SEO activities
with different but interrelated urgencies. SEO problems for achieving the December
2021 target include those stages. The main problems to solve in the future are
£oncerning monitoring, as well as planning and strategy. HSI carried out a strategy
fased on the problems so that it can achieve the December 2021 target. However,
HSI still needs strategies to increase its traffic in the future, especially in the stages
of monitoring and planning and strategy.

Keywords: brand awareness, traffic, SEO
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