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ABSTRAK 
BRIANNA ALMA AURELIA. Analisis Isi Berita Hoaks Covid-19 pada Media 
Sosial Facebook. Dibimbing oleh UJANG SUMARWAN.  
 
Penyebaran Covid-19 di Indonesia diiringi dengan menyebarnya berita hoaks 
terkait virus tersebut. Tujuan penelitian ini adalah untuk mengidentifikasi bentuk 
pesan, karakteristik konten, dan klasifikasi konten berita hoaks Covid-19 pada 
media sosial Facebook. Metode penelitian yang digunakan yaitu analisis isi yang 
menggunakan data primer dengan teknik pengambilan sampel purposive sampling 
sebanyak 100 unggahan di Facebook yang dinyatakan hoaks oleh Hoax Buster pada 
situs https://covid19.go.id/p/hoax-buster selama periode Desember 2020 – Februari 
2021. Data yang dikumpulkan dikategorikan dan diolah dengan proses tabulasi dan 
diinterpretasi secara deskriptif menggunakan aplikasi Microsoft Excel for Mac, 
Qualitative Software Statistical Package for Social Science (SPSS) 23.0 dan NVivo 
for Mac untuk menganalisis data kualitatif. Hasil analisis menunjukkan bahwa 
sebagian besar unggahan hoaks Covid-19 di Facebook adalah dalam bentuk pesan 
gambar. Penggunaan kata terbanyak dalam judul berita pada periode penelitian ini 
adalah vaksin. Hampir semua unggahan berita hoaks diunggah oleh akun pribadi 
dan jenis berita hoaks terbanyak adalah misleading content.  
 
Kata kunci: analisis isi, covid-19, facebook, hoaks, media sosial 
 
 

ABSTRACT 
BRIANNA ALMA AURELIA. Content Analysis of Covid-19 Hoax News on 
Facebook Social Media. Supervised by UJANG SUMARWAN. 
 
The spread of Covid-19 in Indonesia was accompanied by the spread of news related 
to the hoax of the virus. The purpose of this research is to identify the form of messages, 
content characteristics, and classification of Covid-19 hoax news on Facebook social 
media. The research method used is content analysis using primary data with purposive 
sampling technique of 100 uploads on Facebook which were declared a hoax by hoax 
buster on https://covid19.go.id/p/hoax-buster during the period December 2020 - 
February 2021. The data collected were categorized and processed by tabulation 
process and interpreted descriptively using Microsoft Excel for Mac, Qualitative 
Software Statistical Package for Social Sciences (SPSS) 23.0, and NVivo for Mac to 
analyze qualitative data. The results of the analysis show that most of the Covid-19 
hoax uploads on Facebook are in the form of picture messages. Most use of the word 
in the headlines during this research period is vaccine. Almost all hoax news uploads 
are uploaded by private accounts and most types of hoax news are misleading content. 
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